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key findings

Video usage goes to the 
“best screen available” –
hotels screens win but 

MUST HAVE HD

Appetite for media, 
especially movies, is 
insatiable; VOD more 
important than ever

iTV usage is growing; will 
continue to offer interesting 

ROI opportunities 
for hoteliers
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viewers use 
‘best screen available’

140:20* 3:24** 3:15^

Monthly time viewing video in hrs:min per user

Source: The Nielsen Company Q3 2009; * TV in the home includes live viewing plus playback within 7 days

** Internet includes home and work who used Internet to watch online video

^ Mobile video audience consists of 13 or older mobile phone users who access video through any means
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We believe interactivity elevates 
the value of HDTV by making it 
a powerful touch point

powerful guest touch point
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We believe interactivity elevates 
the value of HDTV by making it 
a powerful touch point

solutions for brands to drive their 
identity through custom GUIs
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We believe connecting the interactive 
TV to the cloud and guest devices will 
drive a revolution

eConnect | eConcierge

Flight Info App Restaurant Reservations App
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device connectivity
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We believe connecting the interactive 
TV to the cloud and guest devices will 
drive a revolution

integrating the iTV and mobile experience

-eCompendium and eConcierge suite for mobile

-Credit card purchases

-Interactive Programming Guide 

-Mobile discovery, TV playback

-Portable purchases



LODGENET INTERACTIVE CORPORATION10

Technology Innovation
Review / Rethink / Re-energize


